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Learning Objective 1

Understand the purpose and content of pre-production

54
iMedia

CAMBRIDGE NATIONALS


Creative iMedia

[image: image58.jpg]



Unit R081 Pre-Pro Skills

Name………………………………………
Class…………….........

1.1 The purpose and content of pre-production

Activity

The purpose and uses for:

mood boards (e.g. ideas and concepts for a new creative media product development, assisting the generation of ideas)

mind maps/spider diagrams (e.g. to show development routes and options for an idea, or component parts and resources needed for a creative media product) visualization diagrams (e.g. for still images and graphics)

storyboards (e.g. for use with video, animation)

scripts (e.g. for a video production, voiceover, comic book or computer game

Questions

1. Explain the importance of identifying the purpose/use for pre-production documents:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain two features of using mood boards?

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give two examples on the use of spider diagrams when producing product: Example 1

............................................................................................................................................................

........................................................................................................................................................[2]

Example 2

............................................................................................................................................................

........................................................................................................................................................[2]

4. Explain the importance of producing a script for pre-production documents:

............................................................................................................................................................

........................................................................................................................................................[2]
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1.2 Purpose and Use Pre-Production

Activity

Explain the features of the following design methods and give an example of its purpose: [5]

	Features
	Purpose
	
	Use

	
	
	
	


Mood

boards

[image: image1.jpg]


Mind maps

Visualisation

Diagrams

Storyboards

and Scripts
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1.3 Designs Types

Activity

The content of:

Mood boards and mind maps/spider diagrams Visualisation diagrams, i.e.: images, graphics, logos, text,

Questions

1. Explain the purpose of designing a pre-production document:

............................................................................................................................................................

........................................................................................................................................................[3]

2. Explain the following design types: Moodboard

............................................................................................................................................................

........................................................................................................................................................[1]

Mindmap

............................................................................................................................................................

........................................................................................................................................................[1]

3. Explain the purpose of visual diagrams:

............................................................................................................................................................

........................................................................................................................................................[1]

4. What is the difference between a mood board and a visualisation diagram?

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

........................................................................................................................................................[2]
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1.4 Mind map

Activity

You have been asked to complete a mind map for a DVD trailer of the latest movie. Complete the mind map below which an appropriate features/titles
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1.5 Features of Pre-Production design

Activity

Explain the features of pre=production design and give an example of its purpose: [5]

	Features
	
	Content
	
	Features

	
	
	
	
	


Mood

boards

Visualisation

Diagrams

[image: image2.jpg]


Storyboards [image: image3.jpg]
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Scripts
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1.6 Mood Board

Activity

Questions

1. Explain the purpose of a mood board:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Name the two features of the mood board: Feature 1

............................................................................................................................................................

........................................................................................................................................................[1]

Feature 2

............................................................................................................................................................

........................................................................................................................................................[1]
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1.7 Story Board

Activity

Questions

1. Explain the purpose of a storyboard

............................................................................................................................................................

........................................................................................................................................................[2]

2. Name the two features of the storyboard

............................................................................................................................................................

........................................................................................................................................................[2]
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1.8 Camera Angles, Shots and Movement

Activity

Questions

1. Explain the purpose of camera angles and movement:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain shot angles and why they are important to a production

............................................................................................................................................................

........................................................................................................................................................[2]
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1.9 Camera Angles

Activity

Fill in the blanks to the following explanations: Use the following words:

Conversation , attention, character, mouth, establishing, expression. surroundings, location. presence

Low Angle
Creates the feeling that the viewer is small and

vulnerable and the ……………….. here is powerful.

Extreme Wide Angle
………………….. shot – shows where action takes place

and sets the scene at the start of an episode or event.

Often pans or zooms in slowly as the scene is set.

Two-shot
Used for conversation between equals where what both

characters say or do is equally important.

Wide Angle
Puts one character in context in his or her

…………………. shows the whole person.

Over the Shoulder
Used for ……………………. where one person’s speech

Shot
is more important than the other.

Extreme Close Up
Unreal viewpoint, focusing on a single feature of a

person such as the nose, ……………….., a hand etc, for

effect or to draw attention to it.

Close Up
Focuses in on what one person has to say or shows

reaction in facial ……………………

Medium Close Up
Concentrates …………………..on single character.

Wide Shot
Puts characters in context to show their

…………………….and how they relate to it.

High Angle
Creates the feeling that the character here is being

viewed by a more powerful …………………..positioned

near the ceiling.

63
iMedia

CAMBRIDGE NATIONALS


Creative iMedia

[image: image67.jpg]



Unit R081 Pre-Pro Skills

Name………………………………………
Class…………….........

1.10 Content and use of Scripts

Activity

Scripts include different uses and content. This includes set or location for the scene

· Direction (e.g. What happens in the scene, interaction)
· Shot type
· Camera movement
· Sounds (e.g. For actions or events)
· Characters and dialogue (e.g. Intonation, loudness, emotion)
· Formatting and layout.
Questions

1. Explain the main purpose of a script when producing a product:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Name two key features of using scripts:

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give three examples of the use and content of script for a pre-produced document: Example 1

............................................................................................................................................................

........................................................................................................................................................[1]

Example 2

............................................................................................................................................................

........................................................................................................................................................[1]

Example 3

............................................................................................................................................................

........................................................................................................................................................[1]
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1.11 Writing Scripts

Activity

Your script should include the following:

· Location for the scene suggested by Sound Effects
· Mood of the scene suggested by introductory music
· Direction (eg what happens in the scene, interactions)
· Sounds (eg for actions or events)
· Dialogue between characters (eg intonation, loudness, emotion)
Visit the following websites:

http://www.bbc.co.uk/writersroom/scripts/search

Write a production script for a movie trailer including script content that includes dialogue, sounds, and direction of screens. Highlight the areas in your script.

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

......................................................................................................................................................[10]
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Exam Questions

LO1 - Questions

A leisure centre company called IMX Active. They have asked you to prepare some ideas on how the new range of leisure activities. They require a series of pre-production documents before a massive promotion campaign is launched.

1. State one purpose for a mind map:

............................................................................................................................................................

........................................................................................................................................................[1]

1. State one purpose for a visual diagram:

............................................................................................................................................................

........................................................................................................................................................[1]

3. State four features of a storyboard:

Feature 1

........................................................................................................................................................[1]

Feature 2

........................................................................................................................................................[1]

Feature 3

........................................................................................................................................................[1]

Feature 4

........................................................................................................................................................[1]

4. IMX wants to understand camera angles, state four different types:

............................................................................................................................................................

............................................................................................................................................................

........................................................................................................................................................[4]
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2.1 interpret client requirements

Activity

Interpreting client requirements for pre-production (e.g. purpose, theme, style, genre, content) based on a specific brief (e.g. by client discussion, reviewing a written brief, script or specification)

Questions

1. Explain what is interpreting client requirements:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain the purpose of establishing client requirements?

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give three examples of client requirements for a pre-produced document: Example 1

............................................................................................................................................................

........................................................................................................................................................[2]

Example 2

............................................................................................................................................................

........................................................................................................................................................[2]

Example 3

............................................................................................................................................................

........................................................................................................................................................[2]
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2.2 indentifying timescale

Activity

Identifying timescales for production based on target audience and end user requirement

Questions

1. Explain the purpose of identifying a timescale:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain the effects of on a target audience?

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give two examples of end user requirements for a production script: Example 1

............................................................................................................................................................

........................................................................................................................................................[2]

Example 2

............................................................................................................................................................

........................................................................................................................................................[2]

4. Explain the importance of establishing a consistent timescale:

............................................................................................................................................................

........................................................................................................................................................[2]
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2.3 Producing a Work plan

Activity

Explain each category for a work plan and give an example: [5]

	Type
	Explanation / Example

	
	


Tasks and

activities

[image: image7.jpg]


Work flow

[image: image8.jpg]


Timescales

Resources

Milestones

[image: image9.jpg]


Contingencies
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2.4 Identifying Audiences and Categorising

Activity

Give examples of pre-production documents for different types of audiences and name the product: [5]

	Audience
	
	
	Example
	
	Product

	
	
	
	
	
	


[image: image10.jpg]


Gender

[image: image11.jpg]


Age

[image: image12.jpg]


Ethnicity

[image: image13.jpg]


Income/location[image: image14.jpg]


[image: image15.jpg]
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Accessibility
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2.5 Primary/Secondary Sources

Activity

Explain the tow different types of sources and give as many examples as you can: [6]

	
	Sources
	
	Explanation
	
	Examples

	
	
	
	
	
	

	
	Primary
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


[image: image18.jpg]


Secondary[image: image19.jpg]
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2.6 What are Primary sources?

Activity

A primary source provides direct or firsthand evidence about an event, object, person, or work of art. Primary sources include historical and legal documents, eyewitness accounts, results of experiments, statistical data, pieces of creative writing, audio and video recordings, speeches, and art objects.

Questions

1. What are primary sources of information?

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain how primary sources are developed:

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give two examples of primary sources of information Example 1

............................................................................................................................................................

........................................................................................................................................................[2]

Example 2

............................................................................................................................................................

........................................................................................................................................................[2]

4. Explain the copyright issues with primary sources of information:

............................................................................................................................................................

........................................................................................................................................................[2]
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2.7 What are Secondary Sources?

Activity

In contrast, a secondary source of information is one that was created later by someone who did not experience first-hand or participate in the events or conditions you're researching. For the purposes of a historical research project, secondary sources are generally scholarly books and articles

Questions

1. Explain secondary sources of information:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain how secondary sources are developed:

............................................................................................................................................................

........................................................................................................................................................[2]

3. State two examples of secondary sources of information Example 1

............................................................................................................................................................

........................................................................................................................................................[2]

Example 2

............................................................................................................................................................

........................................................................................................................................................[2]

4. Explain the copyright issues relating to secondary sources:

............................................................................................................................................................

........................................................................................................................................................[2]
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2.8 Source and Store Assets

Activity

Explain the type of sources and indentify if it is primary or secondary:[6]

	
	Sources
	
	Explanation
	
	
	Primary/Secondary

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Magazines

Books

[image: image23.jpg]


Survey

[image: image24.jpg]


Internet

[image: image25.jpg]


Newsletters [image: image26.jpg]
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Interview

75
iMedia

CAMBRIDGE NATIONALS


Creative iMedia

[image: image79.jpg]



Unit R081 Pre-Pro Skills

Name………………………………………
Class…………….........

2.9 Hardware/Software, Techniques

Activity

Hardware, techniques and software used for: digitizing paper-based documents and creating electronic pre-production documents are very important:

Questions

1. Explain the importance of the choosing the correct hardware/software

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain the use of techniques:

............................................................................................................................................................

........................................................................................................................................................[2]

3. Explain the difference between gitizing paper-based documents and creating electronic pre-production documents :

............................................................................................................................................................

........................................................................................................................................................[4]

4. List three hardware devices needed for pre-production document:

............................................................................................................................................................

........................................................................................................................................................[3]

5. List two software application needed for pre-production document:

............................................................................................................................................................

........................................................................................................................................................[2]
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2.10 Copyright Law

Activity

· The law gives the creators of literary, dramatic, musical, artistic works,
sound recordings, broadcasts, films and typographical arrangement of published editions, rights to control the ways in which their material may be used.

· The rights cover; broadcast and public performance, copying, adapting, issuing, renting and lending copies to the public.
· In many cases, the creator will also have the right to be identified as the author and to object to distortions of his work.
· International conventions give protection in most countries, subject to national laws.
Questions

1. What is copyright law?

............................................................................................................................................................

........................................................................................................................................................[2]

2. Name and explain two products that are governed by copyright law: Product 1

............................................................................................................................................................

........................................................................................................................................................[2]

Product 2

............................................................................................................................................................

........................................................................................................................................................[2]

3. Explain what rights Copyright law covers:

............................................................................................................................................................

........................................................................................................................................................[2]
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2.11 media production Legislation

Activity

Explain how legislation applies to creative media production and identified the corr ect legislation: [5]

	
	
	Legislation
	
	
	
	Explanation
	
	
	Law
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Data
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	protection
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Privacy
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Defamation
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Certification
	
	
	
	
	
	
	
	
	

	
	
	and
	
	
	
	
	
	
	
	
	

	
	
	Classification
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Use of
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	copyrighted
	
	
	
	
	
	
	
	
	

	
	
	material and
	
	
	
	
	
	
	
	
	

	
	
	intellectual
	
	
	
	
	
	
	
	
	

	
	
	property
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2.12 Laws/Legislation

Activity

You have been asked to complete a mindmap identifying all of the law/legislations including an impacts or issues surrounding the use of media content: [5]

Media

Laws/Legislation
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2.11 Health and Safety Considerations

Activity

You have been asked to complete a mind map identifying all of the health and safety consideration within the media industry: [5]

Health/Safety
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Exam Questions

LO2 - Questions

A leisure centre company called IMX Active.. They require a series of pre-production documents for their massive promotion campaign and need to following guidelines and other types of rules.

1. State one purpose for the use of accessibility:

............................................................................................................................................................

........................................................................................................................................................[1]

2. Explain the use of secondary sources:

............................................................................................................................................................

........................................................................................................................................................[2]

3. Name three legislations that they must follow when marketing leaflets: Legislation 1

............................................................................................................................................................

........................................................................................................................................................[1]

Legislation 2

............................................................................................................................................................

........................................................................................................................................................[1]

Legislation 3

............................................................................................................................................................

........................................................................................................................................................[1]

4. State one health and safety consideration for an organisation:

............................................................................................................................................................

........................................................................................................................................................[1]
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Be able to Produce pre-production documents
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3.1 properties and limitations of file formats for still images

Activity

Explain the following file type properties and limitations: [5]

	
	File Type
	
	
	Properties
	
	Limitations
	
	

	
	
	
	
	
	
	
	
	

	
	JPG
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


[image: image30.jpg]


BMP

[image: image31.jpg]


GIF

[image: image32.jpg]


PNG

[image: image33.jpg]


TIFF
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3.2 properties and limitations of file formats for Audio

Activity

Explain the following file type properties and limitations: [5]

	
	
	File Type
	
	
	
	Properties
	
	Limitations
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	MP3
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	


[image: image34.jpg]


AVI

[image: image35.jpg]


WAV/WMA

[image: image36.jpg]


MP4

[image: image37.jpg]


TIFF/GIF
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3.3 properties and limitations of file formats for Moving Images

Activity

Explain the following file type properties and limitations: [5]

	
	
	File and Type
	
	
	
	Properties
	Limitations
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	Video
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	


[image: image38.jpg]


Animation

[image: image39.jpg]


SWF

[image: image40.jpg]


AVI

[image: image41.jpg]


MPG
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3.4 identify appropriate file formats needed

Activity

File formats are used on different production documents:

Circle the file formats for pre-documents: [5]
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3.5 appropriate file formats for a Final Product

Activity

File formats are used on different production documents:

Circle the file formats for a Final product: [5]
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3.6Pre-Production Products

Activity

Explain the purpose and features of each pre-production product: [3]

	
	Products
	
	Purpose
	
	Features

	
	
	
	
	
	


Animation

product

Multimedia

product

Music

soundtrack
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3.7 Pre-Production Documents

Activity

Explain the purpose and features of each pre-production documents :[3]

	
	
	Products
	
	
	Purpose
	
	
	Features
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	Mood board
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	


Visualisation

diagram or

sketch

[image: image42.jpg]


Storyboard

Mind

map/spider

diagram
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Exam Questions

LO3 - Questions

A leisure centre company called IMX Active. They require a series of pre-production documents have now been produced and are ready for full production.

1. State two software application needed to produce documents:

............................................................................................................................................................

........................................................................................................................................................[2]

2. State two file formats for pre-production:

............................................................................................................................................................

........................................................................................................................................................[2]

3. State two file formats for final productions

............................................................................................................................................................

........................................................................................................................................................[1]

3. State two files types needed for saving graphics on the web:

............................................................................................................................................................

........................................................................................................................................................[1]

4. State two limitations of file formats used on the web: Limitation 1

............................................................................................................................................................

........................................................................................................................................................[2]

Limitation 2

............................................................................................................................................................

........................................................................................................................................................[2]
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review pre-production
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4.1 Evaluation

Activity

Evaluating a pre-production document involves several factors:

Questions

1. Explain why it is important to evaluate:

............................................................................................................................................................

........................................................................................................................................................[2]

2. Give two possible factors of evaluating a pre-production document: Factor 1

............................................................................................................................................................

........................................................................................................................................................[2]

Factor 2

............................................................................................................................................................

........................................................................................................................................................[2]

3. Suggest two possible improvements to a pre-production document:

Improvement 1

............................................................................................................................................................

........................................................................................................................................................[2]

Improvement 2

............................................................................................................................................................

........................................................................................................................................................[2]
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4.2 Evaluation against Audience

Activity

Evaluating a pre-production document against a target audience is important.

Questions

1. Explain why it is important to evaluate against a target audience?

............................................................................................................................................................

........................................................................................................................................................[2]

2. Give two explanations for the use of a target audience for evaluation: Explanation 1

............................................................................................................................................................

........................................................................................................................................................[2]

Explanation 2

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give two possible improvements a target audience might suggest for the graphic product

Improvement 1

............................................................................................................................................................

........................................................................................................................................................[2]

Improvement 2

............................................................................................................................................................

........................................................................................................................................................[2]
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4.3 Evaluation against client requirements

Activity

Evaluating a pre-production document on a set of client requirements is an essential and important factor:

Questions

1. Name two possible client requirements for a pre-production document:

Requirement 1

............................................................................................................................................................

........................................................................................................................................................[2]

Requirement 2

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain how a pre-production document can be created based on these requirements:

............................................................................................................................................................

........................................................................................................................................................ [2]

3. Give two reasons for the importance of evaluation against client requirements:

Reas on 1

............................................................................................................................................................

......................................................................................................................................................... [2

Reas on 2

............................................................................................................................................................

........................................................................................................................................................ [2]
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4.4 Suggesting Improvements

Activity

Suggesting improvement to a pre-production document will be based on a number of factors: These factors include, colour schemes, content, additional scenes

Questions

1. Give two reasons for suggesting improvements to a pre-production document:

Reason 1

............................................................................................................................................................

........................................................................................................................................................[2]

Reason 2

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain the importance of suggesting valid improvements:

............................................................................................................................................................

........................................................................................................................................................ [2]

3. Give two advantages for making improvements to a pre-production document:

Advantage 1

............................................................................................................................................................

......................................................................................................................................................... [2

Advantage 2

............................................................................................................................................................

........................................................................................................................................................ [2]
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4.5 Client Feedback

Activity

A client is very important when creating a project. The client must be given opportunity to give feedback.

Questions

1. Explain the purpose of client feedback for a finished pre-production document

............................................................................................................................................................

........................................................................................................................................................[2]

2. Explain the importance of receiving feedback from a client?

............................................................................................................................................................

........................................................................................................................................................[2]

3. Give two advantages of client feedback during the process of developing pre-production document:

Advantage 1

............................................................................................................................................................

........................................................................................................................................................[2]

Advantage 2

............................................................................................................................................................

........................................................................................................................................................[2]

4. What should be completed after feedback from a client?

............................................................................................................................................................

........................................................................................................................................................[2]
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Exam Questions

LO4 - Questions

A leisure centre company called IMX Active.. They require a series of pre-production documents to be evaluated before going into production.

1. State two method of evaluating pre-production documents

Method 1

............................................................................................................................................................

........................................................................................................................................................[2]

Method 2

............................................................................................................................................................

........................................................................................................................................................[2]

2. State four factors which can be used to improve IMX documents:

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

........................................................................................................................................................[2]

3. State two advantages for seeking client feedback: Advantage 1

............................................................................................................................................................

........................................................................................................................................................[1]

Advantage 2

............................................................................................................................................................

........................................................................................................................................................[1]
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Sample Exam Questions

Exam Questions

Interactive Media Concepts is a small production company producing digital content for TV and Film industry. They require a series of pre-production documents to be designed and completed for their latest client.

1. Name one method of designing a pre-production document

........................................................................................................................................................[1]

2. State two purposes for using mood boards Purpose 1

........................................................................................................................................................[1]

Purpose 2

........................................................................................................................................................[1]

3. State one hardware needed to produce a digital advert:

............................................................................................................................................................

........................................................................................................................................................[2]

4. State two types of legislation that need to be followed: Legislation 1

............................................................................................................................................................

........................................................................................................................................................[2]

Legislation 2

............................................................................................................................................................

........................................................................................................................................................[2]

5. State two types of script format used in a pre-production Type 1

........................................................................................................................................................[1]

Type 2

....................................................................................................................................................... [1]
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Exam Questions

6. State and explain two file formats Interactive Media can use to finalise their Video content:

File type 1

...........................................................................................................................................................

....................................................................................................................................................... [1]

File type 2

...........................................................................................................................................................

....................................................................................................................................................... [1]

7. Explain two health/safety considerations for producing pre-production documents:

...........................................................................................................................................................

...........................................................................................................................................................

...........................................................................................................................................................

...........................................................................................................................................................

[4]

8. Give two advantages for Creative Media seeking client feedback Advantage 1

...........................................................................................................................................................

....................................................................................................................................................... [2]

Advantage 2

...........................................................................................................................................................

...........................................................................................................................................................

....................................................................................................................................................... [2]

9. Explain how Interactive Media can review their pre-productions:

...........................................................................................................................................................

....................................................................................................................................................... [2]
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Key Terms

Access: The ability of media consumers to produce their own texts and to have those texts acknowledged by the agenda setting media. Also, the ability of media consumers to respond to the dominant media.

Agenda-setting: The ability of the media to tell people what and whom to talk and think about.

Also refers to those media that have more credibility than their competition.

Analog: Media software which has a physical quality and presence.

Audience: The group of consumers for whom the media text was constructed as well as anyone else who is exposed to the text.

Branding: The process by which a commodity in the marketplace is known primarily for the image it projects rather than any actual quality.

Censorship: The practice of suppressing a text or part of a text that is considered objectionable according to certain standards.

Connote/Connotation: A description of value, meaning or ideology associated with a media text that is added to the text by the audience.

Construct or Construction: The process by which a media text is shaped and given meaning through a process that is subject to a variety of decisions and is designed to keep the audience interested in the text.

Consumers: The audience for whom a commercial media text is constructed and who responds to the text with commercial activity.

Convergence: The merging of previously separate communication industries such as publishing, computers, film, music and broadcasting, made possible by advances in technology.

Critical: A reflective position on the meaning, biases or value messages of a text.

Critical Viewing: The ability to use critical thinking skills to view, question, analyze and understand issues presented overtly and covertly in movies, videos, television and other visual media.

Cut: An edited transition between two images in which one image is immediately replaced by another.

Demographics: Measurable characteristics of media consumers such as age, gender, race, education and income level.

Denote/Denotation: A description of a media text indicating its common sense, obvious meaning.
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Digital: The storage and transmission of information by reducing it to digits and then reassembling it for an exact reproduction.

Docudrama: A filmed dramatization based on fact that combines documentary and fictional elements. In the production process, "based on" allows the creators of the text wide creative latitude and a docudrama is, at best, a skillful representation of a real person or event.

Dominant: When a text is read by the audience in a way that is intended by the creators of the text.

Flak: An organized attempt to influence media content, which can take the form of letters, phone calls, petitions, lawsuits and legislation.

Genre: A category of media texts characterized by a particular style, form or content.

Hardware: The physical equipment used to produce, distribute and exhibit media texts.

Hegemony/hegemonic: When dominant groups persuade subordinate groups that the dominant ideology is in their own best interests. The media's function in this process is to encourage maintenance of the status quo.

HTML (Hypertext Markup Language): is a computer programming language that allows people to create links on the world wide web from one source of information to another in any order.

Ideology/Ideological: How we as individuals understand the world in which we live. This understanding involves an interaction between our individual psychologies and the social structures that surround us. Mediating between these are the individual processes of communication as well as the technological processes of the mass media. These ideas are usually related to the distribution of power.

Industry: The agencies and institutions involved with the production of media texts. The term is also used in a more restrictive sense to describe the commercial production of media texts for the purpose of making a profit.

Intertextuality: When a media text makes reference to another text that, on the surface, appears to be unique and distinct.

Jolts: Moments in a media text that are generated by a broad comedy, a violent act, movement within a frame, a loud noise, rapid editing, a profanity or a sexually explicit representation, all of which are calculated to engage an audience's excitement.

Marketing: The way in which a product or media text is sold to a target audience.

Mass Media: Mass media refers to those media that are designed to be consumed by large audiences through the agencies of technology.
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Media Education: Traditionally, it's the process by which one learns the technical production skills associated with creating media texts. More recently, it has also included the intellectual processes of critical consumption or deconstruction of texts.

Media Literacy: The process of understanding and using the mass media in an assertive and non-passive way. This includes an informed and critical understanding of the nature of the media, the techniques used by them and the impact of these techniques.

Medium: The singular form of media, the term usually describes individual forms such as radio, television, film, etc.

Media: The plural form of medium; the term has come to mean all the industrial forms of mass communication combined.

Monopoly: Any commercial process in which one seller controls prices and supply of a product.

Narrative: How the plot or story is told. In a media text, narrative is the coherent sequencing of events across time and space.

Negotiate: The process of give and take by which members of the audience interpret, deconstruct and find meaning within a media text.

Oppositional: A critical position that is in opposition to the values and ideology intended by the creators of a media text, usually the dominant reading of a text.

Prime Time: That part of a radio or television schedule expected to attract the largest audience.

Production: The industrial process of creating media texts as well as the people who are engaged in this process.

Production Values: Describes the quality of a media production proportional to the money and technology expended on the text.

Product Placement: The process by which manufacturers or advertisers pay a fee in order for branded products to be prominently displayed in a movie, TV show or other media production.

Propaganda: Any media text whose primary purpose is to openly persuade an audience of the validity of a particular point of view.

Psychographics: A more sophisticated form of demographics that includes information about the psychological and sociological characteristics of media consumers such as attitudes, values, emotional responses and ideological beliefs.

Representation: The process by which a constructed media text stands for, symbolizes, describes or represents people, places, events or ideas that are real and have an existence outside the text.
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Software: The programs written for computers or the media texts that can be played on them.

Stereotypes: A form of media representation by which instantly recognized characteristics are used to label members of social or cultural groups. While often negative, stereotypes can contain an element of truth and are used by the media to establish an instant rapport with the audience.

Studio System: The factory-like production system in Hollywood by which movies were made from about 1925 to 1955.

Synergy: The combination of two separate media texts or products that share similar characteristics so that one helps market the other.

Technology: The machinery, tools and materials required to produce a media text. In media literacy terms, technology greatly impacts upon the construction and connotation of a text.

Text: The individual results of media production: a movie, a TV episode, a book, an issue of a magazine or newspaper, an advertisement, an album, etc.

Transparency: The quality of a media text by which it appears to be natural rather than constructed.

Vertical Integration: The process by which a media company acquires another elsewhere in the production process.

Virtual: Something which is a representation rather than the real thing. In advertising, the word "virtually" means "almost."

Word-of-mouth: Informal way in which media products become known by audiences.

World Wide Web: The World Wide Web is the network of pages of images, texts and sounds on the Internet which can be viewed using browser software.
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Teacher/Student

Assessment Sheets
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Revision

Use the following progress checklist to assess your work:
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Ideas and concepts for a new creative media product development
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Purpose of moodboards, mindmaps, visual diagrams, scripts

[image: image45.jpg]


Purpose of storyboards, content
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Purpose and content of scripts
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Interpret client requirements for pre-production

[image: image48.jpg]


Identify timescales for production
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How to conduct and analyse
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The importance of identifying the target audience
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The hardware, techniques and software used
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Health and safety considerations and copyright law
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Types of legislation applied to media
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Appropriate file formats
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Suitable naming conventions
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Review a pre-production document and suggest improvements

Improvements
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